How to create a Facebook 'y
Business Page RACING

A Facebook Business Page is an excellent opportunity for Racing Clubs to increase race day attendance and
generate event awareness across the Meta network.

It is free to create and easy to set up. Once you follow the steps in this guide, your racing club’s Facebook
page will be ready to promote your events and engage potential attendees.

To create a Facebook Business Page, you’ll need a personal Facebook account, which allows you to create
custom content to engage racing fans and manage your page easily.

1. Register for a Facebook Business Page

To create a Facebook Business Page, log in to your personal Facebook account, or click here to start.
In the top right corner, click the “Create” button, then select Page from the drop-down menu.

Create a Page

Connect your business, yourself or your cause to the worldwide community of people on Facebook. To get started, choose a Page category.
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Business or brand Community or public figure
Showcase your products and services, spotlight your brand and Connect and share with people in your community, organisation
reach more customers on Facebook team, group or club

You'll be prompted to choose between Business or Brand and Community or Public Figure. Select Business
or Brand to create a page for your Racing Club.
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https://www.facebook.com/pages/creation/
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2. Enter Your Racing Club’s Information

Input your racing club’s name as the page name. Then, select a business category such as “Racing” or
"Sports Club." These categories will help Facebook suggest relevant connections for your page.

3. Upload Your Club's Logo and Cover Photo

Select an appropriate profile picture, such as your racing club’s logo, and ensure it represents your
branding well. For the cover photo, you could use a captivating image from one of your race days or
events.
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4. Add Business Details

Click on the About section from the left-hand menu and fill in essential information about your club.
This includes your club’s story, race event schedules, and contact details like email, phone number,
website and social media links. It’s important to keep this section complete, as it may be the first
point of reference for potential attendees.

5. Invite Followers and Promote Your Page

Once your page is set up, Facebook will prompt you to invite your current Facebook friends to like
your new business page. This can help grow your page’s following initially. Click the prompt or use the
“Invite Friends” option in the settings.

Vs e~ 4 P4

CREATE A FACEBOOK BUSINESS PAGE ¢ EFFECTIVE 02/10/2024 Page 2 of 4



RACINGQUEENSLAND.COM.AU

HARN ESS
SEASON

OCTOBER 20 - DECEMBER 18

© Message b Liked Q Search

Manage Page on Meta Business Suite

Create Post

6. Stay Active on Facebook

Creating the page is just the first step; you need to regularly update it. Post 3 to 4 times a week,
sharing race day updates, photos, videos, or news articles that resonate with your audience. Engage
with comments and messages to build a connection with your fans.

7. Promote Your Racing Club Through Facebook Groups

To increase your racing club’s exposure, participate in relevant Facebook groups. Post about
upcoming events, encourage discussions, and ask for feedback from your audience.

8. Link Your Facebook Page to Your Website

If your club has a website, make sure to link it through the “About” section and the “Learn More”
button on your page. This will help drive traffic to your website where visitors can learn more about
upcoming races, memberships, or events.
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9. Run Facebook Ads and Boost Posts

Facebook’s advertising platform allows you to run targeted ads, focusing on specific demographics
like local race fans. You can also boost posts to increase their visibility and ensure your events get in

front of the right audience.

Resources:

e How to create a boosted post

e Facebook advertising
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https://en-gb.facebook.com/business/help/347839548598012?id=352109282177656
https://en-gb.facebook.com/business/goals/run-facebook-ad-campaigns
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